
BRAIN STORMING SESSION

& 

BRAND GUIDE



A n  e x p e r t  i n  b r a n d i n g  a n d  s t a r t  u p  

s t r a t e g y ,  I  h a v e  l e d  m u l t i p l e  

e n t r e p r e n e u r s  t o  r e a l i z e  t h e i r  b r a n d ’ s  

p o t e n t i a l .

W h a t  I  h a v e  f o u n d  i s  t h a t  m o s t  

e n t r e p r e n e u r s  k n o w  w h e r e  t h e y  w a n t  

t h e i r  b u s i n e s s  t o  b e ,  t h e y  j u s t  d o n ’ t  

k n o w  h o w  t o  g e t  t h e r e .  
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T h e  f o l l o w i n g  b r a n d  g u i d e  i s  a  t o o l  t h a t  

I  u s e  w i t h  m y  c l i e n t s  t o  g e t  t h e m  

f o c u s e d  o n  t h e i r  w h y &  t h u s ,  g e t  r e a l l y  

c l e a r  a b o u t  t h e  d i r e c t i o n  o f  t h e i r  

b u s i n e s s  a n d  b r a n d .  

B y  w o r k i n g  t h r o u g h  t h i s  g u i d e  t o g e t h e r ,  

y o u  w i l l  s e e  y o u r  b r a n d  t a k e  s h a p e  a n d  

w i l l  t h e n  b e  a b l e  t o  e a s i l y  c o n v e y  y o u r  

w h y a c r o s s  a l l  s o c i a l  p l a t f o r m s  a n d  
a d v e r t i s e m e n t s .
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READY?
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F I N D  Y O U R  W H Y
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WHAT 
the product(s) or service(s) you sell

HOW 

your selling points, what sets you apart & how you get people to buy 

said product(s) or service(s)

WHY 
why you sell/do what you do…having nothing to do with profit, but

rather passion, purpose & belief 

*if you can get this message across to your audience, you will sell* 
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what

how

why



A brand guide is basically your  business plan for 

marketing and branding.

You’ll reference your guide often, especially 

when creating content & advertisements - it will 

keep you on brand and focused on your target. 
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B R A N D  G U I D E

DEVYN’S TIP: 

“don’t overthink your brand guide, answer the 

questions in bullet point form and you will begin to 

see a theme as you go”
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B R A N D  P O S T I T I O N I N G

YOUR TITLE(S)
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Y O U R  S T O R Y

YOUR STORY| DEVYN PENNEY INC. 
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E X P E R I E N C E S  T H A T  H A V E  

L E D  Y O U  T O  T H I S  P L A C E  

I N  Y O U R  L I F E



Y O U R  W H Y
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W H Y  Y O U  D O  W H A T  Y O U  

D O  – W H A T  D R I V E S  Y O U ,  

W H A T  Y O U  W A N T  P E O P L E  

T O  G E T  F R O M  Y O U



Y O U R  T A R G E T

YOUR TARGET| DEVYN PENNEY INC. 
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T H E  P E O P L E  T H A T  Y O U  

A R E  T R Y I N G  T O  R E A C H /

I . E .  C L I E N T S  &  

L I S T E N E R S / R E A D E R S

( S E E  P A R T  I I )



W I N N I N G  Y O U R  T A R G E T
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W H A T  S A I D  T A R G E T  

W A N T S  T O  

S E E / F E E L / E X P E R I E N C E  

F R O M  Y O U … H O W  Y O U  

A D D  V A L U E



Y O U R  T O N E

YOUR TONE| DEVYN PENNEY INC. 
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Y O U R  A P P R O A C H  T O  

H O W  Y O U  I N T E R A C T  W I T H  

C L I E N T S / R E A D E R S /  

L I S T E N E R S



Y O U R  P E R S O N A

YOUR PERSONA| DEVYN PENNEY INC. 
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W H A T  Y O U  W A N T  P E O P L E  

T O  T H I N K  O F  W H E N  T H E Y  

T H I N K  O F  Y O U R  B R A N D


